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Signature Eyewear’s Nicole Miller Brand

Nicole Miller Launches Revamped Web Site [~ [-<

By Marc Karimzadeh

NEW YORK — Nicole Miller is taking a fresh
look at the Web,

Today, Miller is unveiling an overhaul of
her Web site, nicolemillercom, giving it a
madern, editorial feel that reflects the com-
pany's recent updates in its advertising cam-
paign, stores and showroom, and also gives
a better sense of the designer hersell, her
personality and her lifestyle.

Miller said continually evolving tech-
nology inspired her to redo the site. “1
had loved ours when we first started, but
it just seemed dated now, so0 we wanted to
freshen it up and give it a new look.” she
said. “Technology is advancing at such a
rate...you constantly have to update, and
you can't just take a Band-Ald approach.
We wanted to do a major overhaul, so it's
radically different.”

Miller worked with TriBeCa-based
Web development and interactive cre-
ative agencey Sweden Unlimited, which
already deals with fashion clients such as
Visionaire, Proenza Schouler, Steven Alan
and Calypso 5t. Barth. One Stop Internet
will remain Miller’s partner for e-com-

merce management, fulfillment, customer
service and logistics.

The redesign has the feel of 8 magazine
with a strong focus on visuals, from pho-
tographs to custom, printlike typography,
immersive and intuitive flash collection
galleries, improved e-commerce pages and
a pop-up shopping cart that allows users a
preview of all its contents,

Sorial media also plays a key role, and
the site features user-submitted content,
as well as Twitter and Facebook widgets.
Miller already has a social media follow-
ing — at latest count, NicoleMillerNYC
had more than 48,500 Twitter followers,
and the designer had more than 4,600 fans
on Facebook

“We wanted our Web site to reflect our
image better,” Miller said, citing updates to
the stores, showrooms and the ad campaign
as further impetus for the change. “'We felt
the Web site was not reflecting the image
of the ad campaign as well as it could be,”
Miller said, “We wanted to make it more
modern, and more like us."”

Richard Agerbeek, Sweden Unlimited's
founding partner and creative director,
said the Web site serves as more than just
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a selling tool
“It can be the first place your cli-

ent is going to see your company,”
Agerbeek added, “It's your voice, and
like a campaign, it's a part of your
branding We wanted to help use it to
properly brand what Nicole Miller. re-
ally is about.”

Loaks from the Nicole
Miller Web site.

As seen in Women’s Wear Daily, the Nicole Miller website gets a fresh new look!
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