
A completely new collection relaunches Dakota Smith Los Angeles Eyewear 

Vision Monday devotes an entire page to the newly re-launched Dakota Smith Los Angeles collection including an 

interview with Director of Business Development, Jim Sepanek. The new collection is aimed at young men, 18-35, 

who are young in spirit and original in thinking and are looking for reasonably priced eyewear. The collection makes a 

statement; it is fashion forward with an edge and judging by the reception it received at Vision Expo, we have a huge hit 

on our hands!
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